


Digital
Performance
Marketing

~ ‘ Maoavi

Company Profile And
Capability Presentation

www.madavi.co



-

CONTENTS.

01 — Our story.

04 — Our experts.

02 — Our services.

05 — Our works.

03 — Our clients.

06 — Our network.






[

HELLO!

We are a digital performance marketing agency that blends creativity,
strategy, and innovation to build powerful brands and drive lasting

Impact.
+ 8 +3 At Madavi, we are architects of brand transformation, merging creativity, strategy, and
technology to craft powerful digital identities. We have successfully launched over 40
. businesses online, generated more than / million organic hits for client keywords, and driven
qur,s of Countries over $800K in revenue; turning vision into measurable impact.
experience operated
From brand storytelling and design to Search Engine Optimization(SEO), performance

marketing, and digital innovation, we build brands that captivate and convert.

Busi Our team of strategists, creatives, and digital experts redefines possibilities, reconstructing
USINESSES your approach for maximum growth. For us, marketing is the art of connection, the science
helped of growth, and the heartbeat of a brand’s legacy.




OUR
MISSION,

VISION

Mission

We exist to harness the expertise of our exceptional team and fuel
relentless research, driving sustainable market growth.

Vision
To empower brands with creativity and innovation, amplifying their
market growth and lasting impact.




SERVICES.




Brand Brand Brand
, Strategy. Communication. Management.

We craft data-driven brand strategies We bring your brand to life with powerful We nurture and refine your brand, maintain-
that position your business for success, | storytelling and strategic messaging, en- ing consistency and adaptability to keep
ensuring a strong market presence, clear suring your voice resonates across all you relevant, recognizable, and impactful in
differentiation, and deep audience con- platforms to engage and captivate your an ever-changing market.

nection. audience.

What You Get: | What You Get:

P '..'-"

&) SEO & Content Creation
@ Social Media Management

What You Get:

Market Research & Analysis

Brand ldentity Development

Brand Positioning Brand Guidelines Creation

Target Audience Profiling

Competitive Analysis

@ Public Relations Rebranding Services

Brand Performance Monitoring

QRRIC

@ Campaign Development




Website
Design.

We design and develop visually stunning, high-performing
websites that enhance user experience, improve engage-
ment, and drive conversions. Our websites are optimized
for speed, functionality, and seamless navigation across all
devices.

What You Get:

@ Custom Website Design & Development
&) UX/UI Optimization
&) Mobile & SEO-Friendly Websites

@ X Website Maintenance & Performance Enhancement

Trainings,
Madavigro.

MadaviGro's Training As A Service (TAAS) equips business-
es and professionals with advanced digital marketing skills,
blending strategy, technology, and innovation to drive
growth and market dominance.

What You Get:

&) Digital Marketing Strategy Workshops

@ Content Marketing Mastery

@ Performance Measurement & Analytics

@ Artificial Intelligence in Marketing






Professional
Legal Services

Healthcare
Sector o

Nonprofits and

of
Social Impact 4

Governance
Sector

INDUSTRIES
WE SERVE

Manufacturing
and Industrial

! . Retail and

commerce
o Technology
A and IT

Real Estate and
Construction
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EXPERTS.




MEET
THE
TEAM

Our team thrives on curiosity, expertise, and an
unwavering drive to deliver real impact. Proactive in
approach and precise in execution, we navigate
challenges with insight and innovation.

Our passion for every strategy fuels innovation, while
our dedication turns ideas into measurable success.
With a sharp focus on results, we stay ahead of
industry shifts, ensuring every brand we support
reaches its full potential.
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=em HEALTHTECH
HUB

Client:
The Healthtech Hub Africa

www.thehealthtech.org

Scope:

Brand Strategy
Communications

Social Media Management
Web Design
Events Management

Industry:

Healthcare

Background:

The HealthTech Hub Africa accelerates digital health innovation across Africa, supporting startups
through mentorship, funding, and strategic partnerships. It also hosts high-impact events to drive
policy and investment in healthtech.

Task:

Madavi enhanced The HealthTech Hub Africa’s brand presence by:

« Strengthening brand strategy and communications for industry leadership.
- Managing social media to boost engagement and visibility.

+ Designing a user-friendly website showcasing programs and impact.

+ Organizing major summits, ensuring seamless execution and networking.

Impact:

Madavi’s efforts positioned The HealthTech Hub Africa as a leading healthtech accelerator,
resulting in:

« Stronger brand identity and thought leadership.

- Higher social media engagement and recognition.

- A dynamic website enhancing user experience.

+ Successful summits driving collaboration and investment.

HealthTech Hub Africa




BRAND STRATEGY AND WEBSITE EVENTS
COMMUNICATIONS DESIGN MANAGEMENT

HealthTech Hub Africa HealthTech Hub Africa ——
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CONSULTANTS

Client:

Eyecare Consultants
WWW.eyecarekenya.com

Scope:

Brand Strategy
Communications
Brand/Visual I[dentity

Industry:

Healthcare

Background:

Eyecare Kenya is a leading provider of optical and eye care services, offering vision
screening, specialized treatments, and high-quality optical solutions. Committed to
accessibility and innovation, it enhances eye health across Kenya.

Task:

Madavi strengthened Eyecare Kenya's brand through:

+ Refining brand messaging to establish industry leadership.

+ Developing a communications strategy for stronger engagement.
- Ensuring brand consistency across all channels.

+ Creating educational content on eye health and available services.
+ Designing a modern brand identity with cohesive visuals.

Impact:

Madavi’s work elevated Eyecare Kenya’'s market presence, resulting in:

+ Stronger brand recognition and industry positioning.
* Increased customer engagement and awareness.

« Consistent and professional visual identity.

- Enhanced trust and credibility among clients.

Eyecare Consultants




BRAND STRATEGY AND
COMMUNICATIONS

Eyecare Consultants
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Eyecare Consultants
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BRAND AND

VISUAL IDENTITY
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JR [ Jaza Rift

Better Healthcare

Client:
Jaza Rift

www.jazarift.com

Scope:

Brand/Visual |[dentity
Web Design

Industry:

Healthcare

Background:

Jaza Rift Ventures is a venture capital firm investing in early-stage healthcare startups across Africa,
focusing on health innovation, biotech, and medical technology.

Task:

Madavi was engaged to strengthen Jaza Rift’s brand identity and digital presence by:

- Designing a professional visual identity, including logo, color palettes, and brand guidelines.
+ Creating a modern, user-friendly website to showcase portfolio companies and investment focus.
« Ensuring brand consistency across all platforms.

Impact:

- A strong, cohesive brand identity reinforcing Jaza Rift’s leadership in healthcare investment.
- A professional, intuitive website enhancing visibility and engagement.
+ Improved positioning, attracting startups and investors.

Through strategic branding and web design, Madavi helped Jaza Rift Ventures enhance credibility and
strengthen its role in Africa’s healthcare innovation ecosystem.

Jaza Rift
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Contents
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2. Our identity.
« Ourlogo
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Jaza Rift Ventures

What We Do Portiolio  Apply

Set up in partnership with Villgro Africa, Jaza Rift Ventures is a
venture capital and asset management advisory company
focused on healthcare innovations and inventions in Africa. Our
vision is to be a leading global healthcare investment platform for
Africa.

What our
partners say
about us.

——  Scroll to top
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DEF

Kenya Drylands Education Fund

Client:

Kenya Drylands Education
Fund (KDEF)

www.kdef.org

Scope:

Brand/Visual I[dentity
Web Design

Industry:

Nonprofits & Social Impact

Background:

Kenya Drylands Education Fund (KDEF) expands education access in Kenya’s dryland regions, empowering

marginalized students, especially girls, through scholarships, school infrastructure, and mentorship programs.

Task:

Madavi was engaged to enhance KDEF’s brand identity and digital presence, ensuring alignment with its
mission. This included:

- Developing a professional visual identity, including logo, colors, typography, and brand guidelines.

+ Creating a user-friendly website to effectively communicate KDEF’s programs, impact, and opportunities
for engagement.

- Optimizing navigation, mobile responsiveness, and content structure for a seamless user experience.

« Ensuring consistent branding across digital and print materials.

Impact:

The refined branding and website strengthened KDEF’s presence, resulting in:

- A modern, professional identity, reinforcing credibility and stakeholder trust.
- A dynamic, user-friendly platform that enhances donor and partner engagement.
- Consistent branding across all communications, increasing visibility and recognition.

Through strategic branding and web design, Madavi helped KDEF amplify its reach, attract more
supporters, and drive greater impact in education advocacy.

Kenya Drylands Education Fund




WEBSITE
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BRAND AND
VISUAL IDENTITY

Logo & Usage

We empower comimunities to break
poverty through innovative, long-
term solutions.

= Program supplements school lunch menus with goat meat.
= Plan to scale this program regionally.

Food Vouchers:

= In July 2023, distributed 1,200 vouchers worth Ksh 2,500
($25) to university students in Samburnu and Marsabit Counties
affected by drowght and economic crisis.

Food Hampers:

- Delivered to 3,200 lamikes in Samburu and Marsabit
Counties, supporting communities that lost up to BO% of their
Inestock

KDEF Centers:

= Launched in Apnl 2022 in Ngurunit, providing office space,
student dormitories, a direng hallfconference center, stafl
housing, and Kerya's first-ever lbrany.

KDEF Library:

= Located in Mgurunit, Samburu County, serving students
scross tha region

= Promotes a reading culture with modem resources dnd books.
= First-ever ibrary and science centers established in Northern
Kanya

We empower communities to break
poverty through innovative, long-
term solutions.

About Us

HOME » ABOUT UL

The Kerya Drylands Education Fund (KDEF) was founded in 2010 by Sarah Hadden
and Kura Omar, who met in Kenya and shated a deep commitment Lo transforming

lives through education. Kura, » native of Northern Kenya and former co-founder of
The BOMA Project. had dedicated over a decade to impeoving the livelihoods of

pastoralist communitios in Marsabit County. Sarah, a trained health educator with 21 |
years of experience, was deeply mowved by the chalienges faced by students in thase

and regions. including widespread poverty and kmited access to basic resounces

Recognizing education as the key to breaking the cycle of poverty, Sarah and Kura
launched KDEF with the mission to provide educational oppartunities for
wunderserved populations, especally girls

Understanding the financial basriers to secondary education, KDEF algs introduced
an education scholarghip program, enabling academically qualified but financially

2100 3200 Kenya Drylands Education Fund (KDEF) missior
students kept in school through families provided with critica food educational opportunities for underserved pop!
innovative fee solutions rations. Of Kenya-
Hex Code Hex Code
it
* QurWork + Scheols Built * Qurimpac
RGB
255, 255, 255
15,000 47 145,
4 CMYK
Menstrual Hygiene Kits Distributed Full schools constructed with Number of Inc 000, 000, 000, 000
z . classroom, staff quarters, kitchens KDEF Initiati
Livestock for School Fees: Slbahorety Haff Qo K nitiativi
= Launched during a three-year drought, supporting 2,100
students in Term 1, 2022
- Families sell goats for $20, with schocls adding an additional
$20 credit to cover one term's fees.

KDEF has aso ex
sarvtation challer

disadvantaged students 1o attend high-qualty boarding schools. What began with and ready to lear
just four students now supports dozens, offering four fully funded years of Based in Manche
A . wecondary education Kura, an Aspen N
Science Centers : Togather, thay e
In addition to scholarsheps, KDEF promotes holistic student development throwgh I:ght f t :‘
" i resi
- Established in four secondary schools in Marsabit County: mantorship programs that address social issues, health concerns, and life shills. ghter futu

Bishop Cavallera Girls, Merille Mixed, Ko Mxed, and Nyrio
Mixed Schoots

- Fully equipped for hands-on learning in physics, chamestry,
and biclogy.

v os 433 AP SRS AL S R B B S A, A
Bishap Cavallers Girls, Merlle Moved, Karr Moed, and Nyrio
Mixed Schoots
- Fully squippad for hands-on laaming in physics, chamestry,
and biclogy.

Karare Community Borehole:

= Drilled at a depth of 520 meters, providing consistent water
supply.

- Features solar panals, storage tanks, and automatic
diISpenters

What We Do

Every day, thousands of people in Northern Kenya face the harsh
realities of water scarcity, inadequate sanitation, limited access to
education, and poor hygiene practices.

Every day, thousands of people in Northern Kenya face the harsh realities of
water scarcity, inadequate sanitation, imited access to education, and pooe
hygiene practices.

Thase chalienges contribute 1o praventable dissases, undermine social and
economic development, and exacerbate poverty. Al KDEF. we are committed
to tackling these issues haad-on with innovative, long-term solutions.

Our comprehentive approach goes beyond immadiate roliel—its about
addressing the root causes of these crises. We combine community

engagement with sustainable programs that lead to meaningful, \nl.'

These gatherings foster a supportive community for students and thesr familes.

Where We Work

KDEF operates in the drylands of Northern Kenya,
focusing on Marsabit and Samburu Counties, a remote
and arid region spanning 100,000 square kilometers
(38,600 square miles), These lands are home to semi-
nomadic pastoral communities who have ralsed livestock
—cattle, goats, sheep, and camels—for generations.
Within this deeply patriarchal society, men traditionally
manage herds, women care for the homestead, and
children assist with chores, often sacrificing education to
do s0. Girls, in particular, are more likely to drop out of
school to help their mothers or enter aranged marmiages.

Chimate change is drastically reshaping this way of life.
Cycles of severe drought and expanding desertification
have made arazing lands searce farcing men to leave for
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Aurora

Health

Client:

Aurora Health Systems
www.aurorahealthsstems.com

Scope:

Brand/Visual I[dentity
Video Production

Industry:

Healthcare

Background:

Aurora Health Systems is a health technology company specializing in Al-powered medical devices for early
detection of heart and lung diseases. Their flagship innovation—a wearable, Al-integrated ECG monitoring de-
vice—enables continuous heart health tracking, improving diagnostic accuracy and patient care.

Task:

Madavi was engaged to develop a strong brand identity and compelling visual storytelling that reflect Auro-
ra’s commitment to Al-driven healthcare solutions. This included:

+ Designing a modern, future-forward brand identity, including logo, color palette, typography, and brand
guidelines to ensure consistency.

- Refining brand messaging and positioning to highlight Aurora’s role in Al-powered early disease detection.

« Producing high-quality video content to showcase Aurora’s technology, impact, and vision for healthcare
innovation.

- Creating engaging visual assets for digital platforms, investor presentations, and marketing materials to
enhance brand credibility.

Impact:

The refined branding and video storytelling strengthened Aurora’s industry presence, resulting in:

- A cutting-edge brand identity that reinforces trust among clinicians, investors, and healthcare stakehold-
ers.

+ High-quality video content that effectively communicates Aurora’s mission and technology to a broader
audience.

+ Consistent branding across all touchpoints, enhancing recognition and industry positioning.

- Increased visibility, attracting strategic partnerships, funding opportunities, and market traction.

Through strategic branding and video production, Madavi helped Aurora Health Systems solidify its reputa-
tion as a pioneer in Al-driven healthcare, reinforcing its role in shaping the future of medical technology.

Aurora Health Systems
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FINE URBAN

== REAL ESTATE, CONSTRUCTION & INTERIORS ==

Client:

Fine Urban Real Estate,
Construction & Interior Design

www.fineurban.com

L]
Scope:
Web Design

Industry:

Real Estate & Construction

Background:

Fine Urban Real Estate, Construction & Interior Design is a premium real estate, construction, and interior
design company specializing in luxury residential and commercial projects. The company is known for deliver-
ing high-end, innovative, and customized design solutions, setting new standards in architectural excellence
and interior aesthetics.

Task:

Madavi was engaged to design a sleek, professional, and user-friendly website that reflects Fine Urban’s
luxury brand image and expertise. The project focused on:

+ Creating an elegant and visually stunning website to showcase high-end projects.
+ Optimizing UX/UI for seamless navigation and an immersive browsing experience.
- Integrating an interactive project gallery to highlight Fine Urban’s portfolio.

- Ensuring mobile responsiveness for easy access across all devices.

Impact:

The new website enhanced Fine Urban’s digital presence and customer engagement. Key outcomes included:

- Arefined, modern, and visually captivating platform, reinforcing the brand’s luxury appeal.

- Improved user experience, making it easier for potential clients to explore services and projects.

* Increased credibility and inquiries, positioning Fine Urban as a leader in high-end real estate, construction,
and interior design.

Through strategic web design, Madavi helped Fine Urban establish a premium online presence, elevating its
brand visibility and customer experience in the real estate and construction industry.

Fine Urban Real Estate
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Established in 2009 by Cleophas Manyinsa
Myagaka, Fine Urban Construction and Interiors has
revolutionized the construction and interior design
industry. Our journey began with a clear mission: to
deliver superior craftsmanship, innovative designs,
and exceptional customer service.

Our Evolution

Starting as a small team of dedicated professionals,
we initially focused on residential projects that
showcased our unigue blend of creativity and
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opportunity to design a house for  designed with a perfect blend of Runda Gardens seamlessly blends shibipae R expanded portfolio, including commercial projects
a rare and sought-after location. modern luxury and timeless charm  architectural brilliance with its . " _L : I_ &) and large-scale residential developments. By 2019,
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A Bentley-inspired luxury smart
home integrating cutting-edge
technology with refined aesthetics,
Open-concept spaces and smart
automation enhance comfort and
convenience, blending

read mone

herarapen karen

A groundbreaking Adfrican luxury
smart horme with lush landscapes
and exquisitely crafted interiors.
Every detail is tailored to
perfection by Fine Urban
Construction and Interiors,

read mone
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This smart home in Namanga
showcases impeccable arabesque-
inspired design, intricate detailing,
and a grand entrance with double
lights and glass panels.

read more

Fine Urban : About Us

Welcome te Fine Urban Real Estate, Construction
& Interior Design, your premier destination for
exquisite interior design and construction solutions
in Nairobi, Kenya, and Africa. With over a decade
of crafting exceptional projects, we are dedicated
to redefining luxury and functionality, one space at

atime. §

our team is
equipped to bring

vourideas to life.
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Completed our
first large-scale
commercial
project, setting a
new benchmark
for quality and
innovation in the
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Nairobi Office:

lkigai Nairobi (Riverside)
Merchant Square, Nairobi

Kigali Office:

Norrsken House, Kigali,
Rwanda

' ‘

Delaware Office:

Wilmington, Delaware,
19801, USA




@ +254 718 735 565
M hello@madavi.co

& www.madavi.co

Follow us: @madaviagency
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